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Question Bank 
  

Unit 1 
Electronic Commerce 

 
1) Define electronic commerce (EC) and describe its various categories. 
2) Describe and discuss the content and framework of EC. 

 

3) Describe the major types of EC transactions. 
 

4) Describe the drivers of EC. 
 

5) Discuss the benefits of EC to individuals, organizations, and society. 
 
 

6) Understand the elements of the digital world. 
 

7) Describe some EC business models. 
 

8) List and describe the major limitations of EC. 
9) Describe virtual communities. 
10) Describe the emerging technologies of augmented reality and crowdsourcing. 
11) Describe the future of e-commerce. 

 
 

Unit 2 
Mobile Commerce, Social Commerce and IoT 

 
1) Discuss the value-added attributes, benefits, and fundamental drivers of m-

commerce. 
2) Describe the Internet of Things and its major smart applications. 
3) Describe wearable, Google Glass, smart watches, and fitness trackers. 
4) Define social commerce and describe its roots and evolution. 
5) Describe the scope, drivers, and content of the social commerce field. 
6) Summarize the benefits and limitations of social commerce. 
7) Understand the concept of the social enterprise and its variants. 
8) Describe business-oriented public social networks, their characteristics and 

benefits. 
9) Describe the major social commerce activities that can be conducted within and by 

enterprises and the characteristics of such private social networks. 
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Unit 3 
Digital Business Ecosystem  

 
1) Describe the major electronic commerce (EC) activities and processes and the 

mechanisms that support them. 
 

2) Define e-marketplaces and list their components. 
 
 

3) Describe electronic catalogs, search engines, and shopping carts. 
4) Describe the major types of auctions. 
5) Describe social collaboration and its benefits. Also comment on the future of social 

commerce. 
6) Discuss the different categories and potential uses of smart cards. 
7) Describe the issues with and solutions to online micropayments. 
8) Understand PayPal and third-party payment gateways. 
9) Understand the major types and methods of mobile payments. 
10) Describe the differences and key characteristics of digital and virtual currencies. 
11) Define EC order fulfillment and describe the EC order fulfillment process. 
12) Describe order fulfilment in Make To Order (MTO) and Mass Customization. 
13) Understand the foundations for ethical issues in EC. 

 
 

Unit 4  
Digital Business Application – I 

 
1) Describe electronic retailing (e-tailing) and its characteristics. 
2) Classify the primary e-tailing business models. 
3) Describe online real estate services. 
4) Discuss online stock-trading services. 
5) Discuss online banking and Pure Virtual Banks. 
6) Describe various e-government initiatives. 
7) Describe e-government activities and implementation issues including government 

2.0 and m-government. 
8) Describe e-learning, virtual universities, and e-training. 
9) Describe e-books and their readers. 

 

10) Discuss m-commerce applications in banking and financial services. 
11) Describe the major models of social shopping. 
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Unit 5  

Digital Business Application – II 
 

1) Describe how online travel and tourism services operate and how they influence 
the industry. 

2) Discuss the online employment market, including its participants and benefits. 
3) Describe the delivery of digital products such as online entertainment. 
4) Describe ratings, reviews and recommendation site. 
5) Discuss online versus offline competition.  
6) Describe e-health. 
7) Describe C2C activities in e-commerce. 
8) Describe consumer and personal applications of m-commerce, including 

entertainment. 
9) Discuss the online employment market, including its participants and benefits. 
10) Review the social commerce activities and their relationship with e-entertainment 

and gaming. 
11) Describe social gaming and gamification. 
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