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QUESTION BANK 

Course code: 104 GC                                  Course Name: Business Research Methods 
 

Sr. No Question Type Question Marks 
1 REMEMBERING 

(Define / Duplicate /   
/ List / Memorize / / 

Repeat / State)  

1) Define Research 
2) Define Business Research 
3) What is Fundamental Research? 
4) What is applied research? 
5) List features of good research 
6) Write any two characteristics of scientific research 
7) What is investigation question? 
8) What is measurement question? 
9) Write any two applications of business research  
10) Write any two qualities of good research. 
11) State any two principles of research ethics 
12) List the stages of research process. 
13)  Mention any two methods of descriptive research design  
14)  Define exploratory research design. 
15) Define Research Design 
16) What is Exploratory Research Design? 
17) What is Descriptive Research Design? 
18) What is Experimental Research Design? 
19) List the features of good research design. 
20) Memorise types of   research design. 
21) Define null hypothesis with example. 
22) What is cross sectional research design? 
23) What is longitudinal research design? 
24) Define dependent and independent variable 
25) Define concomitant variable 
26) Define extraneous variable 
27) Define hypothesis with example 
28) Write types of hypothesis 
29) Mention ways of experimental research design 
30) Write any two conditions for good hypothesis. 
31) Define measurement with example 
32) Define scaling with example 
33) Define primary data with example 
34) Define secondary data with example 
35) Enumerate the types of measurement scale 
36) List the properties of scaling 
37) State nominal scale with example 
38) State ordinal scale with example 
39) State interval scale with example 
40) State ratio scale with example 
41) What is reliability? 
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42) What is validity in research? 
43) State sources of primary data 
44) Mention sources of secondary data 
45) List any two rating scales 
46) Write 5 point Likert scale for satisfaction 
47) State 7 point Likert scale for agreeableness 
48) Mention different methods of survey 
49) Define sample 
50) Define census with example 
51) Define probability sampling 
52) Define non-probability sampling 
53) State types of sampling  
54) State types of probability sampling 
55) Mention types of non-probability sampling 
56) Define sampling error 
57) Write the source of sampling error 
58) Write the source of non sampling error 
59) Define sampling frame 
60) Define census 
61) What is Type I error 
62) What is Type II error? 
63) Mention Univariate analysis tools 
64) Mention Bivariate analysis tools 

2 UNDERSTANDING 
(Classify / Describe 
/ Discuss / Explain / 
Identify / Locate / 

Recognize / Repeat 
/ Select / Translate)   

1) Describe the role of ethics in research. 
2) Discuss the need of research in modern era.  
3) Explain the role of research in different field of management. 
4) Elaborate the process of business research. 
5) Locate the principles of scientific research. 
6) Identify limitations of research. 
7) What is research hypothesis? Explain the types of research 

hypothesis? 
8) Describe in detail ethical norms to be followed during the 

research process. 
9) Explain in brief process of test of hypothesis 
10) Explain different types of research design 
11) Explain the term hypothesis with example 
12) Explain exploratory research design 
13) Explain descriptive research design 
14) Explain causal research design 
15) Explain the concept measurement and scaling with example. 
16) Explain in detail any two rating scale in detail 
17) What are the scientific differences between nominal, ordinal, 

interval, and ratio scale? 
18) Explain any three sources of secondary data in detail. 
19) Compare and contrast In-depth Interview with focus groups. 
20) What are the advantages of internet-based questionnaires from 

personal interviewing? 
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21) Differentiate between Nominal & interval scale with example. 
22) Define research design. Explain Conclusive research design. 
23) Define research design. Explain types of research design 
24) What are the requirements of a good questionnaire? Give reasons. 
25) Which are the most commonly used measurement scales. Explain 

nomial scale in detail. 
26) Differentiate between Nominal & internal scale with example. 
27) What is sampling? What are the essential of a good sample? 
28) Discuss the process of sampling design. 
29) In what types of situations conducting a census method is more 

appropriate than sampling? When is sampling more appropriate 
than taking a census? 

30) Explain the concept of sampling error. 
31) Explain the concept of non-sampling error 
32) Discuss the types of probability sampling 
33) Describe non-probability sampling 
34) Describe in brief sketch of  research report 

3 APPLYING 
(Execute / 

Implement/ Solve / 
Use / Demonstrate/ 

Interpret / Operate / 
Schedule / Sketch) 

1) Examine how business research can be used in Marketing. 
2) Pune IT hub is facing a problem of traffic jam at many places 

during the office hours. Academic researcher is interested to carry 
out research. His research guide advised him to use triangulation 
in his research.  
Now, define research question and objectives for the above 
situation. 

3) Prepare Research proposal to know the opinion of Indians 
regarding impact of elimination of Rs.2000 currency note from Indian 
economy on day to day working. Consider necessary assumptions. 
4) A leading smart watch manufacturing company wanted to know 
current perception of consumers vis-a-vis other competitor brands. 
Also, they wanted to know important factors while purchasing a smart 
watch. 
 
You have a responsibility to carry out research. Prepare a research 
proposal for the same. 
5) Develop a questionnaire to determine how households plan to buy 
and use major appliances. This questionnaire is to be used in national 
wide study. 
6) Prepare a research proposal on Pune based households about their 
interest in home gardening. 
7) Suggest suitable sample design for identifying the pricing strategy 
used by FMCG product company. 

8) What kind of sampling scheme you will select in each of the 
following situations and give reasons.  

i) An all-India survey to find out the profile of households who 
has more than one television set. 
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ii) A survey of food habits of working females visiting fitness 
centers 

9) You have been assigned the task of identifying various problems 
Punkers faced due Metro construction work and to understand their 
opinion regarding Pune Metro. 

Draft a questionnaire using various scales for the above study. 

10) Indicate whether the following measures use a nominal, ordinal, 
interval, or ratio scale: 

i) Prices on the stock market 
ii) Marital status, classified as “married” or “never married.” 
iii) A yes/no question asking whether a respondent has ever been 

unemployed. 
iv) Professorial rank: assistant professor, associate professor, or 

professor 
v) Grades: A, B, C, D, or F 

11) Develop a questionnaire for collecting perception on swatch 
Bharat Abhiyan form your society members. 

12) Prepare a hypothesis (null & alternative) for the following 
situations. 

i) Researcher wants to understand whether income is associated 
with qualification. 

ii) The company wants to understand the impact of Covid 19 on 
attention rate. 

iii) Researcher is interested in whether gender wise preference of 
product changed. 

iv) The company considers that more than 60% of customers are 
satisfied with their services. 

IT industry experts feel that there is high level of job burnout among 
the KPO employees. 

13) Your company is concerned about the production and marketing 
of T-shirts. The company wants to introduce a new range of 
sportswear as per the needs and expectations of young college 
students and sportsperson. 

Draft a suitable questionnaire for the above research. 
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14) Identify the type of scale (Nominal, Ordinal, Interval, or Ratio) 
being used in each of the following. Justify your answer. 

i) I enjoy reading. 

Strongly       Disagree           Neither Agree                  Agree           
Strongly 
Disagree                                 nor disagree                                           
Agree 
1              2                   3                           4                        5 

 
 

ii) Age___________ 
 

iii) How often do you read? 
1. 1-2 times in a week 
2. 3-4 times in a week 
3. 5-6 times in a week 
4. Daily 
5. Not at all 

iv) What do you choose to read? (multiple selection is possible) 
1. Print book 
2. E-book 
3. Magazine 
4. Newspapers 
5. Websites 
6. Other 

v) PAN Number _________ 
15) Suggest the sampling design plan (Specify Population, Sampling 
Frame, Sampling Unit, Sampling Element and method of sampling) 
for the following situation: 

 
A department store that wishes to examine whether it is losing or 
gaining customers. 

4 ANALYSING 
(Differentiate / 

Organise / Relate / 
Compare / Contrast / 
distinguish / Examine 

/ Experiment / 
question / test)  

1) Differentiate between qualitative Research & quantitative 
research 

2) What is of more value to the corporate world—basic, 
fundamental, or applied research? Justify your reasoning. 

3) Compare and contrast primary and secondary data. 
4) Differentiate between exploratory research and descriptive  
5) Compare and contrast probability and non-probability 

sampling 
6) Differentiate between sampling error and non-sampling error 
7) As a team leader of a student club in a business college, you 

are aware that some problems among students are rising 
rapidly. Problems such as unplanned classroom sitting 
arrangements, close proximity of students in the classroom, 
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not properly attired, not participating in club activities, smart 
phone use in classroom, and vandalism are contributing to 
their low academic performance.  
Your club has decided to conduct mini research to address the 
problems within a period of next three months. Assume that 
you are heading the student team to conduct this research. How 
would you analyze this situation and define and identify the 
following issues as a guide in conducting your research? 
a) Define the research problem for this study. 
b) State any three hypotheses 
 

8) Ashok Leyland, a major manufacturer of Trucks and Buses, has 
decided to make a foray into small passenger transport vehicles. Their 
product development team has developed an MUV (Multi Utility 
Vehicle) with 7 seats and 8 seats configuration. They found that MUVs 
like Toyota Innova, GM Tavera and many more other models from 
Mahindra and Tata Motors are doing good business in India. The 
company outsourced the research to find out the market potential for 
MUV in India to Market Research Group (MRG). MRG conducted 
sample market studies in Salem in Tamilnadu and Gorakhpur in Uttar 
Pradesh. They submitted a market potential report to Ashok Leyland, 
which suggested that there is good potential in the market for MUV. 
Based on the research report, the company launched the MUV Stile 
with technological collaboration with Nissan India Ltd. This product is 
like Nissan Evalia. In May 2015 Ashok Leyland took a decision to 
withdraw Stile due to weak sales. 
Questions: 

i) Was the research done by MRG scientific? 
ii) What were the limitations in the research methodology? 
iii) What could have been appropriate research method? 

9)  
 

 
5 EVALUATING 

(Appraise / Argue / 
Defend / Select / 
Support / Value / 
Critique / Weigh) 

1) The research process involves a series of interrelated and intricate 
steps.’ Does every research study necessarily need to satisfy all the 
conditions and be carried out in this sequence? Explain. 

2) Evaluate the following statements of business research problems. 
For each provide a decision statement and corresponding research 
objectives: 

i) In employees’ credit union: Our problem is to determine the 
reasons why employees join the credit union, determine members’ 
awareness of credit union services, and measure attitudes and 
beliefs about how effectively the credit union is operated. 
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ii) The producer of a television show: We have a marketing problem. 
The program’s ratings are low. We need to learn how we can 
improve our ratings. 

iii) A soft-drink manufacturer: The marketing problem is that we do 
not know if our bottlers are more satisfied with us than our 
competitors’ bottlers are with them. 

iv) You have been hired by a local Big Brothers and Big Sisters 
organization to learn how they can increase the number of males 
who volunteer to become Big Brothers to fatherless boys. 

3) List and scrutinize any four non - probability sampling methods with 
their relative merits and drawbacks. 

4) “Vijay Auto” one of the leading automobile companies in India, 
lost market share to its competitor Hero Honda in the late 1990’s. To 
regain its market share, the company plans to find out the reason for 
its failure in the market. You are appointed as research to M/s Vijay 
Auto. 

Questions: 

i) What type of research design would you prefer? Support your 
answer with reasons. 

ii) State the sources through which Vijay Auto can obtain primary 
data. 

5) Suggest the appropriate sampling method to be used in following 
cases with justification. 

 

i) A study to find out the household expenditure on clothing by 
various income groups. 

ii) A national chain store wants to determine consumer 
preference. 

iii) A study to determine the consumer reactions related to the new 
service offered by ABC retail store. 

iv) A survey of households in a particular village with respect to 
determine number of eligible youths for new gram panchayat 
scheme. 

6) Draw histogram for the following also find mode from the graph. 

Salary ’000 
in Rs. 

30-40 40-50 50-60 60-70 70-80 80-
90 

No. of 
Employees 

20 30 65 115 80 60 
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7) The demand for a particular spare part in factory was found to vary 
from day to day. In sample study the following information was 
contained. 

Day Mo
n 

Tues Wed Thurs Fri Sat 

Demand 112
4 

1125 1110 1120 1126 1115 

Prepare the hypothesis and interpret whether the number of parts 
demanded are independent of the days of the week. Given chi square 
calculate = 0.179 chi square at 0.05 (5df) table value = 11.07 
comment on whether hypothesis is accepted or rejected with 
justification. 

8) A company that manufactures chocolate bars is particularly 
concerned that the mean weight of a chocolate bar not be 
greater than 100 gm ounces. Past experience allows you to 
assume that the standard deviation is 5 gm. A sample of 60 
chocolate bars is selected, and the sample mean is 102 gm. 
Using the 0.01 level of significance, is there evidence that 
the population mean weight of the chocolate bars is greater 
than 100 gm? 

Calculated Value= 3.84 
Tabulated Value = 2.04 

9) Following is the data related to supporting a particular party and  
geographical area. 

Table Observed frequencies 

 Supp
orted 

Not supported TOTAL 

Urban 50 30 80 
Rural 90 100 190 
TOTAL 140 130 270 

Check is there any association between supporting a 
particular political party and area. 

Calculated Value= 5.16 
Critical Value= 3.84 
 

10) Following is the data related to attendance in a class. Use chi square 
test to know is there any association between Gender and 
Absenteeism.  
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 Boys Girls 

Present 20 30 

Absent 45 50 

 

      Calculated Value =6.85 

       Critical Value= 3.84 

11) You are the manager of a restaurant that delivers pizza to college 
dormitory rooms. You have just changed your delivery process in an 
effort to reduce the mean time between the order and completion of 
delivery from the current 25 minutes. From past experience, you can 
assume that the population standard deviation is 6 minutes. A sample 
of 36 orders using the new delivery process yields a sample mean of 
22.4 minutes. At the 0.05 level of significance, is there evidence that 
the population mean delivery time has been reduced below the 
previous population mean value of 25 minutes? 

Frame null and alternative hypothesis and interpret the result. 

 
6 CREATING 

(Design / Assemble / 
Construct / 

Conjuncture / 
Develop / formulate / 
Author / Investigate)  

1) Research is crucial to improve treatment, survival and quality of 
life for children with cancer. Your company is planning to conduct 
research for such children in three phases.  
As a researcher formulate the ethical standards that need to be 
addressed during this process related to the recruitment of children 
with cancer for research. 
2) Use different attitude scales to draft a questionnaire on the effect of 
entrepreneurship education programs on the development of 
entrepreneurial intention. 
3) Frame both the null and the alternative hypothesis for the following 
research topics: 
1. A sports coach is investigating the impact of a new training method 
on his team's performance. 
2. A college professor is investigating the impact of online teaching 
on students' educational achievements. 
3. The Food and Drug Administration is evaluating the safety of the 
new COVID-19 vaccine before authorizing its public use. 
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4) Prepare five appropriate hypotheses in research to understand the 
customer satisfaction with respect to services provided by Zomato - 
food Delivery Company with the help of following variables: 

i) Demographic factors 
ii) Charges 
iii) offers 
iv) Timely delivery 
v) Mobile App 

5) GreenSmart is India's first and leading all-electric ride-hailing 
mobility service provider competing with Ola and Uber. Company is 
now operating in Delhi and Bangloru cities and have plan to expand in 
other metro cities in India. For this reason, the company approached 
you to do a research project to understand the potential market in 
Mumbai and Pune City. 
 
You are advised to draft a research proposal for the same. 
6) Draft a research proposal for the research to study the effectiveness 
of various services provided by Airline Company. 
7) A leading software services company representative has 
approached you as a researcher. The task before you are to access the 
need for software products that will be accepted readily in the market. 
The company has not looked at software products and has no idea of 
the industry demand. 
Draft a research proposal to identify the industrial segment and the 
type of software products that the company can consider 
manufacturing. 
8) You have to conduct a survey of Indian about their opinion, 
regarding a recent statement of N.R. Narayana Murty, cofounder of 
Infosys “... our youngsters must say, ‘this is my country, I’d like to 
work 70 hours a week’”,  
You are advised to prepare a questionnaire for the same. 
9) Draft the sampling design plan (Specify Population, Sampling 
Frame, Sampling Unit, Sampling Element and method of sampling) 
for the following situation: 
To study need for and importance of public transport system in your 
city 
 

 

 
 
 


